
Tuesday 23 September 2014 

SCOTTISH GOVERNMENT 

Enterprise and Environment 

Sarah Boyack (Lothian) (Scottish Labour): To ask the Scottish Government what advice it has 
received from the (a) Marine Scotland Science Advisory Board, (b) Scottish Natural Heritage Scientific 
Advisory Committee and (c) Chief Scientific Adviser for Scotland regarding the assessment methods 
used by Marine Scotland to consider the implications of offshore wind energy projects on seabirds. 

Holding answer issued: 11 September 2014 (S4W-22371) 

Fergus Ewing: Advice was received from Marine Scotland Science, Scottish Natural Heritage, the 
Joint Nature Conservation Committee and the Royal Society for the Protection of Birds. Direct advice 
has not been received from the Marine Scotland Science Advisory Board, the Scottish Natural 
Heritage Scientific Advisory Committee, or the Chief Scientific Adviser for Scotland. 

 

Sarah Boyack (Lothian) (Scottish Labour): To ask the Scottish Government whether it considers 
that offshore wind energy project consenting decisions are being made in the light of the best scientific 
knowledge and what the reasons are for its position on this matter. 

Holding answer issued: 11 September 2014 (S4W-22372) 

Fergus Ewing: Offshore wind energy projects undergo a full and thorough consultation and 
consideration is given to all assessment methods that are suggested by consultees. Marine Scotland 
ensures that decisions on the impacts of potential offshore wind projects are made in light of the best 
scientific knowledge and expert opinion, using peer reviewed outputs where possible. Where peer 
reviewed outputs are not practical, Marine Scotland utilises the best available scientific advice in 
conjunction with the most suitable assessment methods, which are, where possible, informed by 
outputs from specifically targeted and focussed scientific projects and research. 

 

Sarah Boyack (Lothian) (Scottish Labour): To ask the Scottish Government whether the methods 
used to assess the likely impact on seabird populations of proposed wind energy projects have been 
subject to scientific peer review and what the reasons are for its position on this matter. 

Holding answer issued: 11 September 2014 (S4W-22373) 

Fergus Ewing: There are a range of methods used by Marine Scotland to assess the likely impact 
on seabird populations of proposed offshore wind energy projects. Some of these methods, such as 
collision risk modelling, have a long history of development with input from statutory nature 
conservation bodies and others. Other methods, such as energetic modelling and some population 
modelling, are more recent, but are nonetheless subject to consideration by steering groups with 
representatives from interested parties. Marine Scotland are operating at the forefront of science on 
this matter which will provide a strong basis going forward as knowledge and learning develops in this 
area. Given the importance to Scotland of its seabird populations, when assessing the likely impact on 
these populations by proposed wind energy projects, Marine Scotland use the most suitable 
techniques and the best available evidence. 

 

Sarah Boyack (Lothian) (Scottish Labour): To ask the Scottish Government at what stage 
uncertainty as to the absence of adverse effects on the integrity of a European wildlife site constitutes 
a reasonable scientific doubt. 

Holding answer issued: 11 September 2014 (S4W-22374) 

Fergus Ewing: Completion of an appropriate assessment in compliance with the relevant 
secondary legislation is the stage at which competent authorities must establish the absence of 
reasonable scientific doubt when considering the potential impacts of plans or projects on European 
sites. In order to address uncertainty in relation to effects, assessments which are undertaken are 
precautionary, and, as a general rule, the more uncertainty in relation to effects that exists, the greater 
the precaution within the assessment. 



Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government, in light of 
it reportedly welcoming the comments by the Governor of the Bank of England that contingency plans 
had been prepared regarding the referendum result, what contingency plans it has prepared if its 
preferred currency option is not agreed if Scotland decides to separate from the UK. 

Holding answer issued: 22 September 2014 (S4W-22469) 

John Swinney: The Scottish Government position is to retain sterling within a formal monetary 
union with the rest of the UK. As part of the proposed formal monetary union, the Bank of England 
would continue to act as the central bank across the sterling area and will continue to set monetary 
policy according to economic conditions across the sterling area. 

The first report of the Fiscal Commission Working Group in February 2013 set out the range of 
viable currency and monetary models for a country of Scotland’s size and economic strength, and 
concluded that a formal sterling area is the best option for Scotland and the rest of the United 
Kingdom in the event of Scottish independence. This position was re-stated in a working group speech 
by Crawford Beveridge on 19 August 2014 and subsequently endorsed by the two Nobel laureates 
who sit on the working group. 

 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government whether it 
will confirm that, if Scotland decided to separate from the UK, it would not accept a share of UK debt 
unless a currency union was agreed. 

Holding answer issued: 22 September 2014 (S4W-22473) 

John Swinney: I refer the member to the answer to question S4W-22469 on 23 September 2014. 
All answers to written parliamentary questions are available on the Parliament’s website, the search 
facility for which can be found at:http://www.scottish.parliament.uk/parliamentarybusiness/28877.aspx. 

 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government if Scotland 
decides to separate from the UK and the government of the rest of the UK agrees to a currency union, 
whether it considers that the citizens of the rest of the UK should be given the right to endorse the 
currency union in a referendum. 

Holding answer issued: 22 September 2014 (S4W-22481) 

John Swinney: I refer the member to the answer to question S4W-22469 on 23 September 2014. 
All answers to written parliamentary questions are available on the Parliament’s website, the search 
facility for which can be found at:http://www.scottish.parliament.uk/parliamentarybusiness/28877.aspx  

 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government what the 
SNP's share of the vote was at the 2011 Scottish election expressed as a percentage of the (a) 
turnout and (b) electorate, and whether it considers that this gives the current administration a 
sufficient mandate to represent all of the people who live in Scotland with respect to relations with the 
UK Government, Europe and currency, and what the reasons are for its position on this matter. 

Holding answer issued: 22 September 2014 (S4W-22482) 

John Swinney: The Scottish Government is not responsible for publishing the results of Scottish 
Parliament elections. This is the responsibility of individual Returning Officers at the time of the 
election. 

The member is referred to question 543 on page 552 of Scotland’s Future: your guide to an 
independent Scotland available at: http://www.scotland.gov.uk/Publications/2013/11/9348 

 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government, if 
Scotland decided to separate from the UK and a currency union could not be agreed, what its 
preferred alternative would be. 

Holding answer issued: 22 September 2014 (S4W-22488) 
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John Swinney: I refer the member to the answer to question S4W-22469 on 23 September 2014. 
All answers to written parliamentary questions are available on the Parliament’s website, the search 
facility for which can be found at:http://www.scottish.parliament.uk/parliamentarybusiness/28877.aspx. 

 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government, if 
Scotland decided to separate from the UK, who would have the final say on whether a currency union 
would pertain. 

Holding answer issued: 22 September 2014 (S4W-22489) 

John Swinney: I refer the member to the answer to question S4W-22469 on 23 September 2014. 
All answers to written parliamentary questions are available on the Parliament’s website, the search 
facility for which can be found at:http://www.scottish.parliament.uk/parliamentarybusiness/28877.aspx  

 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government what it 
understands the view is of the (a) Conservative, (b) Liberal Democrat and (c) Labour Party on whether 
a currency union would be agreed if Scotland decided to leave the UK. 

Holding answer issued: 22 September 2014 (S4W-22490) 

John Swinney: I refer the member to the answer to question S4W-22469 on 23 September 2014. 
All answers to written parliamentary questions are available on the Parliament’s website, the search 
facility for which can be found at:http://www.scottish.parliament.uk/parliamentarybusiness/28877.aspx  

 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government, if 
Scotland decided to separate from the UK and at some point joined the EU, in light of the EU 
requirement that all member states have a central bank, what its central bank would be. 

Holding answer issued: 22 September 2014 (S4W-22491) 

John Swinney: I refer the member to the answer to question S4W-22469 on 23 September 2014. 
All answers to written parliamentary questions are available on the Parliament’s website, the search 
facility for which can be found at:http://www.scottish.parliament.uk/parliamentarybusiness/28877.aspx  

 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government how much 
it will cost to decommission redundant oil rigs over the next 20 years and who would be responsible 
for meeting these costs if Scotland decided to separate from the UK.  

Holding answer issued: 22 September 2014 (S4W-22492) 

Fergus Ewing: Chapters two and eight of Scotland’s Future provide information on Scotland’s 
public finances and the Scottish Government policy with respect to the future decommissioning of oil 
and gas facilities in the North Sea respectively. 

 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government, if 
Scotland decided to separate from the UK, whether the oil industry would be able to offset against tax 
any costs it incurs in the decommissioning of oil rigs. 

Holding answer issued: 22 September 2014 (S4W-22494) 

Fergus Ewing: I refer the member to the answer to question S4W-22492 on 23 September 2014. 
All answers to written parliamentary questions are available on the Parliament’s website, the search 
facility for which can be found at:http://www.scottish.parliament.uk/parliamentarybusiness/28877.aspx. 

 

Angus MacDonald (Falkirk East) (Scottish National Party): To ask the Scottish Government what 
assessment it has made of the success of the VisitScotland Growth Fund. 

Holding answer issued: 22 September 2014 (S4W-22505) 
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Fergus Ewing: VisitScotland’s Growth Fund supports the development of collaborative marketing 
campaigns, delivered by its industry partners. It plays an important part in supporting the wider work of 
the organisation through its role in stimulating collaboration between industry, engendering partnership 
working with VisitScotland and achieving strategic alignment to grow tourism in Scotland. 

The growth fund provides the single funding opportunity for VisitScotland to support locally-led 
collaborative marketing initiatives. It is an effective platform for leveraging additional, and more 
focused marketing investment, aligned with national strategy, for example, the tourism industry-led 
Tourism Scotland 2020 strategy, and helps improve the marketing effectiveness and competitiveness 
of individual businesses within groups, by encouraging a more strategic, focused approach to 
marketing. 

The fund was reviewed by VisitScotland during 2013, with the aim of managing considerable 
demand for funding support, with a priority on collaboration, new ideas and growth. As a result, the 
current growth fund programme, which runs from 2014-15, is being delivered and managed on a more 
strategic and proactive basis, identifying gaps and opportunities across Scotland and supporting areas 
and sectors with potential for growth. 

A rigorous and challenging application, monitoring and evaluation process has been introduced to 
ensure funding is allocated to groups more likely to deliver innovative new activity and more 
sustainable growth as well as return on investment. 

The current growth fund programme has approved £288,486 of funding to date to 12 tourism 
industry partnerships. This has enabled £632,414 of investment to be made in marketing campaigns 
so far, involving 668 businesses across Scotland. 

 

Angus MacDonald (Falkirk East) (Scottish National Party): To ask the Scottish Government what 
funding has been provided by the VisitScotland Growth Fund, broken down by local authority area. 

Holding answer issued: 22 September 2014 (S4W-22506) 

Fergus Ewing: VisitScotland have run two growth fund programmes during this administration. 

The current VisitScotland Growth Fund programme, which runs from 2014-15, has to date approved 
£288,486 of funding to 12 tourism industry partnerships. During the previous growth fund programme 
(2011–14), £1,109,268 of funding was awarded to 30 groups throughout Scotland. 

Details of the awards, provided by VisitScotland, including a breakdown by local authority, where 
applicable, are in the following tables: 

2014-15 Growth Fund: 

Area/Local 
Authority 

Recipients name Project Description Amount 

Aberdeen City 
and 
Aberdeenshire 

Golf Aberdeen City 
and Shire 

Campaign aimed at increasing awareness of 
the region as a golfing destination and 

increasing golfing visitors through 
familiarisation trips, website creation, event 
and exhibition attendance, print and online 

marketing. 

£22,292 

Argyll and 
Bute 

Gardens of Argyll 
and Bute 

To increase visitor numbers to Argyll and Bute 
gardens and increase the number of gardens 

in the group, carried out through the use of 
websites and social media in conjunction with 

Argyll and the Isles Tourism Cooperative. 

£12,500 

Dumfries and 
Galloway 

South of Scotland 
Golfers' Association 

To promote Dumfries and Galloway as a 
region with a varied and good value golf 

product using online and print marketing. 

£10,000 

East, Mid and 
West Lothian 

Visit West Lothian Promotion of West, Mid, and East Lothian as a 
key stopover and destination to the group tour 

market. 

£11,900 

East Lothian East Lothian Golf 
Tourism Alliance 

Promotion of East Lothian’s golf product, 
bringing in ancillary services such as food and 

drink and accommodation.  

£22,800 



Area/Local 
Authority 

Recipients name Project Description Amount 

Edinburgh, 
City of 

Marketing 
Edinburgh 

The development of the North American 
market to secure additional business for the 

members of Marketing Edinburgh Ltd and the 
city of Edinburgh as a whole. 

£39,100 

Highland Cairngorms 
Business 
Partnership 

Cairngorms Business Partnership series of 
themed mini-campaigns, either product (e.g. 
cycling) or location specific (e.g. Aviemore). 

£35,000 

Perth and 
Kinross 

Golf Perthshire Maximising the golfing legacy from The 2014 
Ryder Cup in Perthshire.   

£15,413 

South Ayrshire  South Ayrshire 
Council Year 3 

Arts and cultural festival designed to 
complement the creativity and variety of the 

work of Robert Burns and his legacy. Specific 
activity includes newly designed programme, 

targeted distribution strategy and new outdoor 
display elements. 

£14,000 

Stirling Destination Stirling Establishment of a new destination 
organisation, set up on the back of a Scottish 
Enterprise funded strategy and with backing 

from VisitScotland and Stirling Council, to take 
advantage of 2014 opportunities. 

£26,000 

Stirling Breadalbane 
Tourism Co-
operative 

Campaign designed to build on Ring of 
Breadalbane Explorer hop-on, hop-off bus and 

promote ‘Rings’ beyond the bus, such as 
walking and cycling (on and off-road) routes.  

£10,000 

National  The Scottish 
Licensed Trade 
Association 

To promote a positive image of Scottish pubs 
by telling ‘little heard of stories’ associated 
with pubs across the length and breadth of 
Scotland using a variety of marketing and 

communication tools. 

£60,000 

National Sail Scotland To increase visitors from key target markets 
through consumer exhibitions and promotional 

marketing.   

£22,500 

 

2011-14 Growth Fund: 

Area Group Name Project Description Amount 

Aberdeenshire Deeside and 
Cairngorms Ltd 

Activity aimed at improving consumer 
information and interest in the area. It 

incorporated website development; facilitating 
interaction via smartphones; a Victorian 
Heritage Trail marketing initiative; data 

collection and e-flyers; and the reintroduction 
of Deelicious magazine for the area.  

£21,000 

Argyll and Bute Ardnamurchan 
Tourist 
Association 

To attract new visitors to Ardnamurchan 
outwith the summer months through a PR 

campaign and online advertising in specialist 
walking and photograph publications and 

mainstream media. The group also wanted to 
increase online presence through website 

redevelopment.   

£8,176 

Argyll and Bute Oban and Lorn 
Tourism 
Association 

This campaign aimed to raise awareness of 
Oban as the Seafood Capital of Scotland and 

associated tag line – Closer Than You Think – 
and to grow website traffic and the overall 

online community. 

£21,000 

Argyll and Bute Bute Marketing A marketing plan to attract additional visitors 
through a joined-up approach and targeted 

marketing.  

£37,000 



Area Group Name Project Description Amount 

Argyll and Bute Holiday Mull and 
Iona 

To enable the provision of detailed 
information via website and a printed guide for 

Mull and Iona. Distribution of the guide and a 
PR campaign to guide people to available 
offers on the islands and prompt people to 

register their details on the Mull and Iona 
website. 

£7,500 

Argyll and Bute Argyll and the 
Isles Tourism 
Cooperative Ltd 

To raise awareness of the region as a high 
quality destination to consumers. 

£63,500 

Argyll and Bute, 
Stirling and West 
Dunbartonshire 

Love Loch 
Lomond 

The first year (2011) of a projected three year 
project focusing on off-season activity to 

encourage visitors both to stay and spend in 
the area around Loch Lomond. 

£40,200 

Argyll and Bute, 
Stirling and West 
Dunbartonshire 

Love Loch 
Lomond 

Funding given in 2013 to build on the success 
of 2012 campaign, focusing on opportunities 

provided by the Year of Natural Scotland. The 
core target markets were UK Younger 

Domestic Explorers and Mature Devotees 
segments (Scotland, Northern England and 

the Midlands), and near European touring 
markets. 

£42,500 

Dumfries and 
Galloway 

7stanes To grow the family and beginner markets 
during 2013 as part of the overall strategy to 
become self-funding and to keep, strengthen 
and grow their specialist mountain bike user 

market. 

£33,000 

East Lothian East Lothian Golf 
Tourism Alliance 

To maximise awareness of East Lothian’s 
world class golf product in key markets using 

multiple channels and provide a clear booking 
method to convert interest into bookings. 

Utilise the opportunity to boost business in the 
area and to receive worldwide media 

exposure from the Open having been held 
Muirfield in 2013. 

£38,750 

Edinburgh, City of Festivals 
Edinburgh 

Funding given in 2011 to capitalize on the 
opportunities presented by the London 

Olympic and Paralympic Games and the Year 
of Creative Scotland, including targeting 

international markets to encourage extension 
visits; and to support the growing staycation 

market.   

£65,000 

Edinburgh, City of Festivals 
Edinburgh 

Funding given in 2013 to enable Festivals 
Edinburgh to target two key markets; German 

cities with direct routes to Edinburgh, and 
Northern English cities (Manchester and 

Newcastle) 

£65,000 

Falkirk Falkirk and District 
Town 
Management 

Visit Falkirk aimed to attract visitors into the 
Falkirk region (rather than just the town) using 

new itineraries in conjunction with business 
offers, with key attractions as the hook. The 
primary market was families within suitable 

drive time, and emphasis on cross-selling 
attractions and changing people’s perceptions 

of the Falkirk area. 

£51,000 

Fife Fife Golf 
Partnership 

To promote Fife as a golfing destination, 
expanding beyond just St Andrews and 

maximizing the potential of the region. To be 
done through a mix of promoting itineraries 

£32,000 



Area Group Name Project Description Amount 

and packages, golf trails, golf events, trade 
show attendance and digital marketing. 

Glasgow City Glasgow City 
Marketing Bureau 

With key industry groups in the city 
(Glasgow’s Leading Attractions, Restaurant 

Association, and Mackintosh Heritage) target 
the Northern Irish market for Autumn and 

Spring campaigns in partnership with Stena 
Line. 

£55,000 

Highland Destination Loch 
Ness 

To further develop online activity, targeting 
visitors from England and Central Scotland 

with social media such as Twitter, Facebook, 
Flickr and YouTube. 

£17,300 

Highland Cairngorms 
Business 
Partnership 

The project sought to enhance the visitor 
experience by providing a one stop shop to 

the Cairngorms National Park. 

£59,570 

Highland Celtic Fringe 
Tourism 
Association 

A tie up between Celtic Fringe Wester Ross 
Tourism Association and the Gairloch 

Business Association to promote the area 
under the Wild About Gairloch theme for 
2012-13. Matching events and activities 

throughout the year with online 
accommodation offers and promoted through 

advertising and PR. 

£8,368 

Highland Cairngorms 
Attractions 

To attract more families from the Younger 
Domestic Explorer segmentation on short 

breaks from mainstream Scottish cities in the 
central belt, and to raise the profile of the 

Cairngorms Attractions Group attractions as a 
source of family entertainment in the 
Highlands for those visiting the area. 

£15,000 

Highland Highland Golf 
Links 

Funding given in 2011 for joint marketing 
activity focused on search engine optimization 

for the website, the development of stay and 
play packages, a PR campaign and trade 

show and consumer exhibition attendance. 

£50,000 

Highland Highland Golf 
Links 

Funding given in 2012 for further development 
of stay and play packages and trade and 

corporate market awareness and visits.  

£41,000 

Highland Scottish 
Snowsports 
Marketing Group 

To develop existing and new market 
segments (committed skiers and boarders 

and people who enjoy outdoor activities but 
have not yet tried snowsports).  

£24,000 

Moray Banffshire Coast 
Tourism 
Partnership 
Limited  

To develop Banffshire Coast as a high-quality 
and attractive destination through improving 

the quality of the visitor experience and 
quality of tourism operators; fostering joint 

working; providing training and business 
support; identifying new products to fill gaps; 

raising the profile of the area; developing 
baseline information and monitoring 

improvements; and working towards a 
Destination Management structure. 

£10,000 

North Ayrshire VisitArran Marketing campaign designed to address 
falling visitor numbers to the island. It used a 

range of channels to target specific audiences 
with the aim of building on both new and 

existing markets. 

£40,000 

Perth and Kinross Perthshire 
Business Tourism 

Funded in 2011, the initiative brought together 
a range of accommodation, venue and activity 

£18,500 



Area Group Name Project Description Amount 

Group providers and producers in the area to 
promote Perthshire as an attractive and 
competitive rural business environment 

destination for meetings, conference, events 
and incentive market.   

Perth and Kinross Perthshire 
Business Tourism 
Group 

Further funding in 2012 to specifically target 
two identified markets - Germany and the 

Aberdeen business market – through a mix of 
business events, familiarisation trips, PR and 

online activity. 

£15,300 

South Ayrshire South Ayrshire 
Council Year 1 

Funded in 2011 to undertake arts and cultural 
festival and complementary marketing activity 

to celebrate Robert Burns in a modern and 
contemporary way.  Specific activity included 

creation and development of an interactive 
festival website; collaborative working with 

local businesses and local and national media 
and radio advertising. 

£25,000 

South Ayrshire South Ayrshire 
Council Year 2 

Funded in 2013 for the Burns an’ a’ that! 
Festival which reflected a wide genre of 

musical, arts and cultural, literary, food and 
drink and children’s events to both 

commemorate the significance of Robert 
Burns in history and reflect the contemporary 

modern icon. 

£14,886.6 

West Lothian Visit West Lothian To establish West Lothian as a key stop-off 
destination to the group tour industry by 

engaging with this industry by developing a 
persuasive package to tap into this market. 

£5,760 

National Wild Scotland  Provide opportunities for Scottish wildlife and 
adventure tourism businesses to market to 

UK consumers through developing new and 
maintaining existing relationships with UK 

media; developing high quality video content 
and engaging more actively with consumers. 

£7,044 

National Cruise Scotland Promoting Scotland to cruise ship operators 
and itinerary planners to encourage them to 
include more Scottish ports of call in future 

itineraries.  

£11,375 

National Connoisseurs 
Scotland 

Group of luxury hotels across Scotland, 
promoting luxury accommodation, fine dining 
and spas, targeting the Spanish and French 

markets through press and trade agents. Also 
looking to target customers through use of 

smartphone technology by both app and 
optimised website development. 

£34,212 

National Thistle Marketing 
Group 

To promote Thistle – Scotland’s Best Holiday 
Parks (4 and 5 star VS properties) as 

representing the best holiday and touring 
parks in Scotland, offering quality and value 

for money.   

£14,412 

National Scottish Country 
Sports Group 

To promote Scotland as a destination to enjoy 
high quality Country Sports breaks, through 

revamping of its portal to make it easier to 
access information and convert bookings. The 
target market was UK and European Country 
Sports enthusiasts with a focus on Germany, 

Spain, Portugal and Scandinavia. 

£18,750 

National Scottish Racing  To attract new and previous audiences to £65,000 



Area Group Name Project Description Amount 

Scottish racing, while at the same time, 
promoting other local attractions and 

overnight stays. To be achieved through TV 
and radio advertising along with PR and 

social media activity. 

National Go Rural Ltd To encourage visitors out of Scottish cities 
and into rural areas of Scotland. From an 

agritourism project from the Scottish 
Enterprise Rural Leadership programme. 

£33,164 

Health and Social Care 

Patricia Ferguson (Glasgow Maryhill and Springburn) (Scottish Labour): To ask the Scottish 
Government what NHS support is available to people who have Prader-Willi syndrome. 

 (S4W-22527) 

Alex Neil: There are a range of services and support for people with Prader-Willi syndrome. For 
example, for specialist care there is a Prader-Willi syndrome multidisciplinary clinic, held quarterly at 
the Department of Child Health, Royal Hospital for Sick Children, in Yorkhill Glasgow. In addition, care 
and on-going support in childhood is provided through paediatrics, community paediatrics and 
specialist education for children. Similarly, input from dietetics, endocrine and medical services is 
available to those affected by Prader-Willi syndrome as part of routine NHS provision. 

 

Hanzala Malik (Glasgow) (Scottish Labour): To ask the Scottish Government, in light of its 
announcement that robot-assisted surgery is to be introduced by the NHS for prostate cancer patients, 
whether it will include Prostate Cancer UK as part of the group of charities to be consulted on the 
second facility proposed for the central belt. 

 (S4W-22555) 

Alex Neil: Yes. Prostate Cancer UK will have an opportunity to comment on plans once they have 
been developed. 

Learning and Justice 

Jean Urquhart (Highlands and Islands) (Independent): To ask the Scottish Government what 
steps it is taking to ensure that there is consistent support for teachers and others working with young 
people in the event of them being subject to threats, abuse and allegations. 

 (S4W-22540) 

Michael Russell: The Scottish Government takes the issue of threats and abuse in schools very 
seriously. 

However, the employment and welfare of teachers in schools is a matter for local authorities. As 
employers, each authority will have support provisions in place to help support teachers who have 
been subject to threats abuse and allegations. 

The Scottish Advisory Group on Relationships and Behaviour in Schools published guidance in 
March 2013 better relationships, better learning, better behaviour in response to the Behaviour in 
Scottish Schools Research 2012. This guidance encourages the development and implementation of 
school policies which promote positive behaviour and relationships through whole school ethos and 
values, something which the research notes is considered by staff to be the most helpful approach in 
schools. 

 

Jean Urquhart (Highlands and Islands) (Independent): To ask the Scottish Government what 
guidance is provided to local authorities on how to support teachers and others working with young 
people in the event of them being subject to threats, abuse and allegations. 

 (S4W-22541) 

Michael Russell: The General Teaching Council for Scotland’s Code of Professionalism and 
Conduct offers guidance to teachers as to how they should behave in relation to pupils which, if 



adhered to, should minimise the risk of complaints and/or allegations being made against them. In 
addition, the General Teaching Council for Scotland’s website explains how they deal with any 
complaints and/or allegation against teachers that they receive: http://www.gtcs.org.uk/fitness-to-
teach/teacher-complaints.aspx. 

The Scottish Government issued revised guidance in September 2011 on handling of allegations 
against members of school staff. Schools and local authorities must have procedures in place that 
meet the needs of both staff and children and young people. It is important that these procedures 
dovetail with disciplinary and child protection procedures. 

Education Scotland's Rights, Support and Wellbeing Team continue to work with local authorities 
and schools to review, develop, plan and implement policy frameworks on positive relationships and 
behaviour. 

 

Jean Urquhart (Highlands and Islands) (Independent): To ask the Scottish Government whether 
there is a minimum national set of (a) standards or (b) qualifications for people appointed as quality 
improvement officers for local authorities.   

 (S4W-22542) 

Michael Russell: There are no nationally defined standards or qualifications for Quality 
Improvements Officers (QIOs). Standards and qualifications required for people appointed as QIOs 
are set by local authority employers. 

The definition of the type of work to be undertaken by staff carrying out the role of the QIO in the 
education service is agreed by the Scottish Negotiating Committee for Teachers (SNCT) and 
published on the SNCT website: http://www.snct.org.uk/wiki/index.php?title=Part_2_Section_2 

Employers would be expected to ensure that those recruited into such posts would have the 
necessary skills and competencies to undertake these requirements. 

Strategy and External Affairs 

Hugh Henry (Renfrewshire South) (Scottish Labour): To ask the Scottish Government, if 
Scotland decides to separate from the UK, whether it would set up a Scottish broadcasting service. 

Holding answer issued: 22 September 2014 (S4W-22480) 

Fiona Hyslop: I refer the member to pages 316–319 of Scotland's Future: Your Guide to an 
Independent Scotland. 

 

http://www.gtcs.org.uk/fitness-to-teach/teacher-complaints.aspx
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