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Meeting Note 

Welcome from Stuart McMillan MSP, convener and start of the AGM. 

Stuart McMillan confirmed as Convener and Rachael Hamilton as Deputy. VisitScotland to continue 

to provide secretariat support to the group. 

With AGM business concluded the minutes of the previous two meetings were approved. 

The session moved to the presentation on The Solheim Cup. 

The Solheim Cup is the biggest event in women’s golf and one of the most prestigious sporting 

events on the planet. 

The biennial event, contested by teams representing US and Europe, will take place at Gleneagles 

from 9 - 15 September. 

This comes just five years after the hugely successful staging of The Ryder Cup at the same venue. 

With more than 100,000 spectators expected to attend from across the globe, it will be the biggest 

sporting event held in Scotland this year and a must-attend for golf and sports fans looking to 

experience the passion and atmosphere of this unique event. 

Alan Grant, Senior Golf Manager, and Katriona Taylor, Events Intern, from EventScotland presented 

on the event and Scotland’s wider objectives in staging this competition. 

• The Solheim Cup is the biggest event in women’s golf and one of the most prestigious 

women’s sporting events on the planet. 



• Gleneagles is an iconic, and world-class venue with proven experience of hosting and 

enhancing major events, such as The 2014 Ryder Cup which was described as the ‘best ever’. 

• Golf tourism is a key economic driver for Scotland and The 2019 Solheim Cup will help 

continue to market Scotland as the Home of Golf in key markets of the US, UK & Ireland, 

Sweden, Germany and France.  It will also raise Perthshire’s reputation as a golfing 

destination. 

• The 2019 Solheim Cup will help inspire a new generation of children and, in particular, girls 

to take up the game invented in their home country and to get involved in sport more 

generally. 

• The event is committed to operating a “pass-out” policy allowing ticket holders to leave and 

return on the same day – this will provide an opportunity for surrounding tourism 

businesses to capitalise on the increased footfall. 

• The event will be family focused with children under 16s going free if accompanied by an 

adult. 

• The event is looking to instill a sense of pride in the local community – encourage them to 

get behind and support this major event. 

• Charity partners, Action for Children and Perthshire Women’s Aid, will benefit from in excess 

of £30,000 worth of inventory for The 2019 Solheim Cup at Gleneagles from 9-15 September 

as well as a host of other promotional and fundraising activities. 

• Development of a toolkit which will help local businesses make the most of Solheim Cup – it 

will contain imagery, video assets and promotional copy. 

• Scotland’s delivery of The 2019 Solheim Cup will be led by the EventScotland team within 

VisitScotland, utilising the unique Team Scotland approach with a proven track record of 

delivering major international events. 

 
Economic Benefits: 

• Economic benefits are expected to be achieved through: 

- attracting 100,000 attendees to the event 

- additional expenditure in Perthshire and more widely across Scotland 

- a range of opportunities for Tourism (eg. golf tourism visitors) and other businesses 

- opportunities to attract inward investment 

 
Socio-cultural Benefits:  

• Socio-cultural benefits are anticipated to be delivered through: 

- increased golf/sport/physical activity participation 

- promotion and development of the women, junior and family game 

- promotion of gender equality more widely 

- promotion of vocational aspects of golf 

- successful cultural, educational and community collaborations 

 
Reputational Benefits:  

• Scotland, Gleneagles and Perthshire’s reputation is expected to be enhanced both at home 

and abroad: 

- as a destination for tourism and staging events 

- strengthening the brand of the Scotland, the Home of Golf 



- as a good global citizen, through the championing of the equality agenda 

- as an iconic, world-class venue 
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