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Meeting Note 

Stuart McMillan MSP, convener welcomed the group and introduced the presenters for the session 

form Senscot and Forth Valley Social Enterprises. 

Senscot presentation 

Senscot is a national body, funded by the Third Sector Division of the Scottish Government, to 

support Social Enterprise across Scotland. 

Senscot works to ensure that social enterprises in Scotland have the support they need to deliver 

positive outcomes in their communities.  Acting on behalf of front line social enterprises, it liaises 

with the Scottish Government to ensure that policy creation is both fair and effective. 

Sarah Cameron, the first presenter, supports the Cultural Social Enterprise Network (SEN), Local 

SENs, as well as the Tourism SEN.  With a background in the tourism industry, growing up in 

Inveraray Sarah’s grandfather was the Governor of Inveraray Jail and Sarah went on to study 

Tourism and Leisure.   

Sarah has worked with social enterprises now for over a decade as Tourism Manager in 

Clackmannanshire and a Procurement Officer as well as in her role at Senscot. 



The presentation covered an explanation of the voluntary code of practice for social enterprise in 

Scotland. 

Social Enterprises Operating in Scotland number 5600; Total Social Enterprise Trading Income is 

£2.74 billion. 

Tourism related sectors: 1680 Social Enterprises; 8.4% of Trading Income; Employs 10,085. 

Breakdown as follows: 777 organisations involved in Arts & Creative Industries; 254 in sport & 

Leisure; 182 Retail; 106 food, catering & hospitality. 

Two case studies were presented by Sarah: 

Portsoy Community Enterprise delivers the annual Scottish Traditional Boat Festival. It also offers the 

opportunity for both the local community and visitors to Portsoy to take part in and experience real 

authentic cultural experiences, including traditional music programmes and traditional boat building 

courses. 

Invisible Cities provide tours of Edinburgh to visitors, delivered by former homeless people. 100% of 

visitors say they have seen Edinburgh in a completely new way; 97% say they know more about 

homelessness in Scotland; 91% say the tours have changed some of their ideas about homelessness. 

Forth Valley Social Enterprises presentation 

FVSE Community Interest Company specialises in project delivery of events, digital filming, and 

enterprising start-up projects. They provide practical training opportunities for young people to 

develop their employability and enterprise skills, helping them with their journey to employment. 

FVSE’s flagship event is Sruighlea – Stirling’s Summer Festival which incorporates Stirling Highland 

Games, and has grown into a major tourism event for the local area that also supports FVSE’s main 

reason for operation 

Presenter Dan Rous joined FVSE in July 2018 and has been involved in running or developing Social 

Enterprises in Scotland since 2004.  

As well as running or setting up a range of projects including Furniture Re-Use, Community Sports 

Hub, Charity Shops and a Centre for Community, Dan has also supported various charities and social 

enterprises with consultancy support especially for funding applications. He is passionate about 

community development that enables all people to access opportunities for personal development. 

Also present, Matt McGrandles’ who founded FVSE in late 2012. Matt has been involved in the Third 

Sector since 1999, delivering projects and fundraising for charities, social enterprises and voluntary 

groups. Through FVSE, Matt has delivered the Stirling Highland Games and Sruighlea, since 2014 and 

grown it from a small event to a successful and growing tourism event in the area. 

Mantra of the event is Heritage, Tourism, Enterprise, Recreation, Employability. 

5362 visitors in 2018, up 28.5% on 2017. 

Delivered from a budget of £105,544, this is drawn from 64% from funders; tickets sales 31% and the 

Stirling Council 5%. 

The event delivered £314,445 of economic impact for the area in 2018 and £1,263,085 since 2014. 



Visitor profile comprises 23% from Stirling, £25% elsewhere in Scotland, 20% from the rest of the UK 

and 32% overseas. 

Main countries are 13.2% France, USA 13.1% and Germany 7.9%. 

2020 is the 150th anniversary of the Stirling Highland Games with a Gala dinner planned for 30 July 

2020 and the Celebration games on 15 August 2020. 

Discussion 

The initial question focused on how FVSE took ownership of the already established Highland Games 
in Stirling? It was an opportunity that presented itself and a new approach through a social 
enterprise model provided a fresh way of making the event a success. 
 
Point were made about the important role of heritage to tourism and how events and assets 
enhance communities; the role of LAs on providing more funding and in-kind support to social 
enterprises working in the tourism sphere. 
 
A further question asked about SE links to local colleagues and enterprise schemes; the Grassmarket 
Community Project (Edinburgh) was highlighted with its link to M&S, provision of employment 
advice and it’s 100% success rate in getting people into work. 
 
Future Topics 
 
A session on the role and purpose of the CPG was raised and will be considered following some 
survey work of members and their views. 
 
The role of Smart Village Scotland was raised as a potential topic and the £2.5 billion digital potential 
of Scotland’s rural communities. 
 
AOB 
 
VisitScotland’s Parliamentary Reception on 29 January was highlighted to the group and member 
told to look out for an invitation. 
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